Index

Audio visual, 81-83
Advertising, 57
billboards, 60
co-operative, 63
direct mail, 60
print, 59
radio, 58
TV, 58
vendors, 64
Audience, 19-23

Blue Thumb Project
description, 8
Drinking Water Week, 76
Web site, 118

Budget, 25-26

Calendar of events, 75-77

Central Contra Costa Sanitary District,
14, 69, 74, 109, 117

Communication process, 18
Copyright, 15

Employees, 30-31
Employee checklist, 32
Goals, 17

H20 — Home to Ocean
camera-ready art, 105-106
using the theme, 10
Web site, 116

Media advisory, 47-48

Media
definition, 35-39
opportunities, 40-41
pesticide coverage, 110
press release guidelines, 44-46
tips for dealing with, 50-52
tools, 42-43

Partnerships, 70
benefits, 65
creating, 67

INDEX

maintaining, 70
partner contacts, 65-67
Persuasion, 27
Pitch letter, 85, 88
Point-of-sale programs, 86
POTW survey
executive summary, 107-108
issues, 12
overview, 9
Press release, 44-46
Printing terms, 102
Public education campaign
communication, 18
community leader support, 28
creation, 8
elements of, 16
evaluation, 8, 33-34
goals, 17
Hispanic market, 100
implementation, 8
key months, 29
messages, 21-22
persuasion, 27
pros, 6
Retailers, 74, 87-89
Speakers bureau, 78, 80
Special events
advantages, 71
calendar, 75
exhibits, 72
retailers, 74
Spokesperson, 49
Strategies, 24
Telephone hotline, 98
Volunteers, 79
Web site, 93-97, 116-118
Youth education, 90-92

- W a S ., W 2 s -

119



